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Hi,

We've learned a lot from our consumers lately and 
continue to listen. We are working on a path forward, 
more to come on this. Stay tuned...more to come on this. Stay tuned...

Best�
���                                                

Jenna and Stephanie
Product Directors of Motrin and Children’s Motrin
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Forums
Social Networks

Blogs

0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

Other
Virtual Worlds
None of these

Podcasts
Online Games

Tags
 Wikis

Music Sharing
IM

Online Video
Photo_Sharing

Forums
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www.ruth-avidar.com


